Abstract-
INTRODUCTION
Business, corporate or non corporate, does not operate in a vacuum. Any type of business, activity has its impact upon society. Business cannot escape from society and society cannot exist without business. (Davis, 1985, p.6) . Thus, there is a two way relationship between business and society. The two are inseparable, interactive and interdependent. Society provides the basic infrastructure for the promotion, protection and prosperity of business. Therefore, it is absolutely necessary for the companies to realize that they are the trustees of the society as such are expected to safeguard interests of different members of the society. They have to conduct themselves in such a way that social life is made safe, rich and comfortable. Business can also be viewed as a custodian of society's resources which it uses to accomplish its objectives. Business has not only to protect the interests of shareholders, employees and consumers but also society at large as a wise custodian of the latter's resources .Society permits corporation to exist for its own benefits .If they fail to live up to both their economic and social obligations, then they are hurting rather than helping society. (Bloom,1982,p.133) . A company is not just an economic entity. It is social and political entity also (Tarrant,1976,p.27 ).Most of the decisions taken by companies not only affect owners but also, creditors, employees and the society at large in one way or the other. So the companies should not ignore this fact and should give due consideration to the interest of society.
Profit earning is no longer the sole and exclusive criterion of evaluating a business these days. With the emergence of the concept of 'stakeholders' in the corporate environment, the corporate world is responsible not only to a handful of shareholders, 8who have invested their funds in the companies rather it owes responsibility to all the 'stakeholders 'who either gainers or sufferers from the corporate activities .The corporate stakeholders are all the groups affected by a company's activities. These include the consumers, employees, local community, government, creditors, lenders, present and prospective shareholders and above all, the society at large. (Chander,1989,p.83) . In a democratic country like ours, it is wrong to think that social objectives are the sole responsibilities of government .On the contrary, every segment of society must assume the responsibility and contribute its rite to nation building. The social companies being socialeconomic institutions must voluntarily assume the responsibility of doing good to society and its upliftment . (Naik,1982 , p.271).
CONCEPT OF SOCIAL RESPONSIBILITY OF BUSINESS
Almost all over the world, social responsibility of business has been attracting considerable attention of the business, govt., academicians and researchers .In this context it may be observed that in spite of much debate and discussion, there is yet 'No Generally Accepted Concept' of social responsibility. (Chander,1989, p.83) .However, what really constitutes social
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responsibility may differ from company to company and from person to person. According to Howard R. Bowen (1953, p.169 ) social responsibility refers to "an obligation (of corporate sector) to pursue those policies, to make those decisions or to follow those lines of action which are desirable in terms of the objective and value of our society". Sethi (1979, p.63 ) opines that, "corporate social responsibility is a corporate behaviour with current social norms, values and performance expectation of society." Peter F. Drucker is of the view that the corporate social responsibility requires the corporate entity, "to consider whether their action is likely to promote the public good, to advance the basic belief of our society to contribute to its stability, strength and harmony. The term corporate social responsibility is an intelligent and objective concern for the development of the society and restrains behavior from destructive activities which ultimately result in betterment of the society. (Drucker, 1974, p.382) . To sum up, it can be said that social responsibility is an attitude of any morally mature member of society and that if an organization is to be viewed as a member of society, it must fulfill the obligations towards society.
OBJECTIVES, SCOPE AND METHODOLOGY OF THE STUDY
The main objective of the study is to find out the significance of social responsibility information as perceived by preparers, attesters and users of such information. In order to examine the perceived significance of CSR, preparers, attesters and users from the different companies under study were taken as subjects. In all 200 questionnaires (containing the CSR) were mailed to them, out of which 78 usable questionnaires were received (giving a response rate of 39.00 percent). The respondents belonged to different age groups and had varied experience in using/preparation of annual reports. They were asked to rate the relative significance of each of the items included in index of social responsibility information on a five point scale i.e. 'very significant' to 'very insignificant' .The weights ranging from +2 for 'very significant' to -2 for 'very insignificant' were assigned. For the purpose of analysis of data, Factor Analysis has been used to study the perceived significance of corporate social responsibility information which simply complex and diverse relationship that exist among a set of observed variables.
COLLECTION OF DATA
For the purpose of analyzing the perception of preparers, attesters and users towards corporate social responsibility, an "Index of Social Responsibility Information" which the corporate sector is expected to undertake, was constituted. The selection of the various items for the construction of the index of social responsibility information was based on the  Review of literature on corporate social responsibility;  scanning of the annual reports of the companies which have got the award of ICAI for their best presented published accounts for various years;  perceptions of investors, preparers and attesters of financial statements;  social audit report of TISCO(1980 TISCO( & 1991 ;  recommendation of the committee on Accounting for corporate social performance of the National Association of Accountants(1975) and;  report of the Social Audit Committee on Unit Trust of India (1994). In all 60 items were included in the index of social responsibility information. For the purpose of analysis these were classified into six main categories, viz. a) Information on community involvement. b) Information on product contribution. c) Information on human resources. d) Information on environmental contribution. e) Information on energy conservation. f) Other information. This classification has been made keeping in view the fact that users may be interested in knowing the performance of a company in these areas, which taken together may reveal the overall contribution of a company towards the different segments of society . Table 1 
REVIEW OF LITERATURE
The review of empirical studies on CSR carried out in India and abroad reveals that 1. Most of the studies relate to analyzing the corporate annual reports to find out whether the companies disclose the information relating to environment, product, employees, community etc. 2. The companies in the countries like U.S.A., U.K.
and Netherlands and Australian are more conscious of their social responsibility than their Indian counterparts and therefore these companies report these activities in their annual reports.
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The researchers have devoted very little effort to analyse the significance of social responsibility information as perceieved by the various component of society. The present study is an attempt to find out the significance of social responsibility information as perceived by preparers, attestors and users of such information.
ANALYSIS AND DISCUSSION
The respondent were administered a questionnaire containing various activities of social relevance which the companies may be expected to undertake. They were asked to rate each activity a five point scale according to the significance which they attach to it. For the purpose of analysis of the perceived significance of CSR by the respondents, Weighted Average Score (WAS) was calculated for each of the activities included in the 'index of social responsibility information'. WAS shows the relative significance of each activity in relation to others. The activities in each area were classified into four broad categories on the basis of WAS. The activities having a WAS of 1.50 or above were treated as 'activities of great significance', those having WAS between 1.00 to 1.49 were classified as, 'activities of moderate significance', and those with WAS between .50 to .99 as 'activities of slight significance'. However, any activity having WAS of less than .50 was treated as least significant.
Community Involvement
In the present business environment, philanthropy occupies a significant place. The organisations do undertake the projects which benefit the local community or the society at large. The magnitude of such activities speaks of the social consciousness of an organization. Table 2 shows the perceived significance of different activities which the organisations are expected to undertake for the welfare of the community. It can be observed from Table 2 that out of 14 activities which explain the social responsibility of an organisation towards community, 4 activities were of moderate significance, 6 activities of slight significance and no activity came under the category of great significance. However, the vast majority of respondents (88.46 percent) perceived 'generation of ancillary jobs and business' to be of comparatively greater significance having WAS (1.269). Opening company roads, parks, forests to public were perceived to be of least significance by them with the minimum WAS of 0.076. 
Product Contribution/Consumers
The Corporate sector owes responsibility to the consumers. The interests of the consumers can be better safeguarded by providing them product of better quality, resorting to ethical advertising, attending to their grievances and educating them. It is mow an established fact that an organisation, which is conscious of its obligations towards the consumers, also fairs well on the economic front. Table 4 . 
Note: Parentheses show Percentages
It can be observed from Table 4 that out of 17 activities related to human resources no activity was rated as of 'great significance'. However, 7 activities were moderate significance and 8 activities of slight significance and 8 activities of slight significance. The activities which got the highest rank were 'better working conditions' (WAS-1.346), followed by 'training and development of employees'. (WAS-1.308). 'Benefits to retired employees' and 'concessional water and electricity' were considered of least significance having WAS .423 and .385 respectively.
Environmental Contribution
Today the problem of environmental pollution is not restricted to one country but it has become a global problem. The growth of the industrial undertakings contributes to a great extend towards the development of an economy on the one hand, but at the same time it adversely affects the quality of life of the people. This is because the environment gets polluted as a result of the manufacturing activities of organisations. Thus, the companies are expected to protect the environment from pollution caused by them. Considering the significance of environmental protection the Govt. of India made environmental audit compulsory for companies through a notification issued on March 13, 1992 . The environment audit report is to be submitted to the State Pollution Boards on or before 15 th of May every year beginning with 1993. However, this report does not form a part of the broad of directors required to be presented to the members of a company under the provisions of the Companies Act, 1956. Table 5 shows the Perceived Significance of the organisations relating to the activities of the organisations relating to environmental contribution. The table clearly reveals that the respondents attached comparatively greater significance to 'pollution control of industrial process' and 'ecology and environment quality/protecting and improving the environment' (WAS being more than 1.5). 'Land reclamation and afforestation programme' was perceived to be of lesser but slight significance. The remaining 5 activities were of moderate significance.
Energy Conservation
Every organisation is expected to make optimum use of the scarce resources such as electricity, petrol, water etc. This is not only desired as it will increase the economic profitability of an organisation, but also will make such resources available to other users. 
Other Information
Besides five major areas of Corporate Social Reporting viz. Community involvement, product contribution/consumers, human resources, environmental contribution and energy conservation, there are some other activities of the organisation which have bearing on the society at large. The information about these may be used by the investors in their investment decisions. Eight activities were included in this category. The WAS regarding these have been shown in Table 7 . This table reveals that of all the six areas 'environmental contribution', was rated as the most significant area of corporate social responsibility. (Mean score 1.289), followed by 'energy conservation'(mean score 1.241). 'Product contribution/consumers' was placed at third place. 'Other information', which included Social income statement, social balance sheet, value added statement, identification of social objectives having mean score 0.971 got the fourth rank. 'Human resources' and 'community involvement' were ranked at fifth and sixth position with mean score of 0.852 and 0.709 respectively. The foregoing analysis shows that the respondents give comparatively more significance to information regarding 'environmental contribution' and 'energy conversation' which is used by them in their investment decision.
Factor Analysis
Factor analysis refers to a variety of statistical techniques the common objective of which is to represent a set of variables in terms of smaller number of hypothetical variables .It tries to simplify complex and diverse relationship that exists among a set of observed variables by uncovering common dimensions or factors that link together seemingly unrelated variables and consequently provides insight into the underlying structure of the data.
For the purpose of our study, Factor Analysis has been applied on five of corporate social reporting. This model has not been applied on sixth area of CSR i.e. energy conservation because it has only four variables.
7.1Community Involvement
This area has 14 variables. The variables codes using a five-point scale were taken for Factor variables was calculated .The inter-correlation among the variables was calculated. The inter-correlation matrix (Table 9 ) reveals that except in few cases the correlation between the variables was not significant. The variables which showed greater correlations were 'generation of ancillary jobs and ne business' with 'conservation of scarce resources' and 'support for educational institutions/cultural recreational activities' and 'generation of ancillary jobs and business' with 'providing summer training to students/apprentice training' and public halls/auditorium/welfare centers with participations in govt. committee and public sector activities and participation in govt. committee and public sector activities with conservation of scare resources. The next stage in the process was deciding on the number of factors to be derived. When the Principal Component Analysis was used , a rough 'rule of thumb' was to chose the number of factors equal to the number of 'Eigen Values' with greater than unity which were calculated using the correlation matrix. The Eigen values computed for this correlation matrix (Table 10) showed that five factors could be extracted adopting this 'rule of thumb' method. Table 2 ). Based on the average scores, ranks were obtained for the factors as shown in table 12. The ranking shows that development factor has been considered the most important amongst the community involvement activities which implies that health services with programmes of rural/urban planning are expected by the society from the companies at the priority basis than other. Participative factor is the second important factor which means 'generation if ancillary jobs and business', 'support for educational institution', 'providing summertraining to students/apprentice training', 'community housing, public halls/auditorium', 'participation in govt. committee &public sector activities' and 'conservation of scarce resources' have considerable importance for the society. Helping factor is the next important factor expected from the companies. The respondent states that providing employment to the handicapped/SC/ST/BC etc. and aiding flood/drought/disaster victims also affects the attitude of society towards companies. The other factors considered by respondents which influence community are supportive factor and aiding factor. Thus it is surprising to note that item 'donation and charity' which constitute aiding factor is considered least important by the respondents for community involvement.
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Product Contribution/Consumers
This set of activities has 9 variables. The variables coded using a five-point scale was taken for Factor Analysis. Initially, the inter-correlation matrix (Table 13) revealed that there is significant correlation between some of the variables. The variables which showed greater correlation were 'uses and development of indigenous technology' with 'development of new-product/import substitution' and 'exhibition/participation in trade fairs etc.' With 'customer education' and 'research & development' with 'product quality/improvement' and 'meeting the customer complaint/redressal cells/customer satisfaction' with 'after sale service centers' and 'advertising, seminar and other promotional activities' with 'after sale service'. 
TABLE13: Correlation Matrix of Product
Ranking of the Factors
For the purpose of ranking the factors determined above, first of all the weighted average score was calculated .Based on the average scores, ranks were obtained or the factors as shown in table 16 . The ranking shows that promotional factor has been considered to be the most important in product contribution. It implies that R&D; meeting the customer complaints, product quality/improvement; exhibition/participation in trade fairs etc. advertising seminar and other promotional activities and after-sale service are the items which should be reported by companies on priority basis. 
Human Resources
This area of CSR has 17 variables .The variables coded using a five-point scale were taken for Factor Analysis .Initially ,the inter-correlation among the variables was calculated. The inter-correlation matrix (table 17) revealed that correlation between the variables has not been significant except in few cases. 
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The variable which showed the greater correlations were 'employee's co-operative societies 'with 'better working condition' and 'free/subsidised transport' with 'concessional water and electricity' and 'LTC/holiday homes' with 'any payment against retirement scheme' and 'concessional water and electricity' with 'family planning' and 'benefit to retired employees' with employees cooperative societies' and 'housing and township facilities' with 'employees co-operative societies' and 'provident fund ,gratuity, bonus ,insurance benefit' with 'canteen facilities' The Eigen values computed for this correlation matrix as shown in table 18 . revealed that five factors could be extracted adopting the 'rule of thumb'. The principal factors were further orthogonally rotated using varimax rotation algorithm. The result of resulted factor matrix has been presented in table 19 . The total variance accounted for by all the five factors was 75.3 percent. The factor loadings that were greater than 0.50(ignoring the sign) were considered and all the variables loaded on the five factors .A description of the five factors (with label in brackets) is given below. .677 5 The ranking shows that safety factor has been considered as the most important in the 'human resources'. It implies that 'training and development of employees', 'proper safety measures for accident prone activities' and 'medical and hospital facilities' have been given first priority by respondent to be reported to society. The general factor, which includes employee's benefits, is the second important factor .The next important factor is incentive
HUMAN RESOURCES
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factor which means reporting of provident fund ,gratuity ,bonus , insurance benefit, LTC/holiday homes, and any payment against voluntary retirement scheme also fulfils the expectation of the society. The fourth rank has been allotted to welfare factor ,which indicates that activities like 'benefits to retired employees', 'housing and township facilities', 'canteen facilities', 'employee's co-operative societies in the annual report of companies. The convenience factor which includes educational facilities for the wards of employees, sports/employees tournament, free/subsidised transport concessional water and electricity and family planning has been considered as the least important factor by the respondent for human resources.
Environmental Contribution
This area includes 8 variables. The variables coded using a five-point scale was taken for Factor Analysis. In the first step the inter-correlation among the variables was calculated. The inter-correlation matrix (table 21) shows that correlation between the variables except in a few cases has not been significant. The variable which showed significant correlation were 'using or disposing the waste' with 'installation of effluent treatment plant' and 'land reclamation and afforestation programmes' with 'support for public and private action design to protect the environment' and 'support for public and private action design to protect the environment' with 'research on new methods of production to reduce the environmental hazards' and 'land reclamation and afforestation programmes' with 'research on new method of production to reduce environmental hazards' and 'use of dust absorbing machine' with 'installation of effluent treatment plant' with 'research on new method of production to reduce environmental hazard.' Table 5 .On the basis of average scores, ranks were obtained for the factors shown in Table 24 . 2 The ranking reveals that survival factor has been considered as the most important in the environmental contribution which implies that pollution control by industrial process, using or disposing the waste, use of dust absorbing machine and installation of effluent treatment plant should be reported in annual reports on priority basis .The second important factor has been considered by respondents for reporting is improvement factor 7.5 Other Information It has 8 variables in totality. The variables coded using a five-point scale was taken for Factor Analysis. In the first step the inter-correlation among the variables was calculated. The inter correlation matrix (Table 25 ) reveals that correlation between the variables has been significant only in a few cases. Table 26 reveals that 4 factors could be extracted adopting this 'rule of thumb' method. The principal factors were further orthogonally rotated using varimax rotation factor matrix have been presented in Table 27 . The total variance accounted for by factor was 81.9 percent and the remaining variance was explained by other factors. The factors loading that were greater than 0.50 (ignoring the sign) were considered and all the variables loaded on two factors. A description of the 4 factors (with label in brackets) is given below. 5. Social Balance Sheet 7. Contribution to the exchequers Ranking of the Factors For the purpose of ranking, the weighted average score as shown in Table7 were used. On the basis of average scores, ranks were obtained for the factors as shown in Table 28 . 
OTHER INFORMATION
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The ranking shows that recognition factor has been considered as the most important in other information. It implies that identification of social objectives and HRA are the items which should be reported by companies on priority basis. The saving factor which includes' value added statement and foreign exchange earnings and outgo is the second important factor is contributory factor exchequer also fulfils the expectations of the society. The quantitative factor which includes social overheads has been considered as the least important factor by the respondents for other information.
CONCLUSIONS
The following are the major findings of the study:
1. Out of the 14 items of CSR regarding community involvement, the respondents have considered involvement, the respondents have considered 'generation of ancillary jobs & business' followed by 'health services/sponsoring public health projects' as the most significant items and 'opening of company's roads, parks, forests to public' as the least significant. When factor analysis was applied, five factors were derived under this category. Development factor was given first rank and Aiding factor got the fifth rank. 2. The respondents attached comparatively greater significance to 'research & development' and 'product quality/improvement' in the category of product contribution/consumer. However the consumer education as been considered as of slight significance. Two factors were derived after applying factor analysis and the promotional factor was ranked as number one. 3. Of the different activities relating to human resources, 'better working conditions' have been attached greater importance by the respondents, while 'concessional water and electricity' has been considered as the least significant. After applying factor analysis, five factors were derived and convenience factor was ranked first. 4. 'pollution control of industrial process' has been attached great significance out of 8 items in case of environmental contribution. While applying the factor analysis two factors were derived and survival factor was given rank first and improvement factor the second. 5. All the four items of energy conservation have been considered as of moderate significance by respondents. 6. Out of 8 items under the category 'other information' 3activities have been considered of moderate significance and 5 items of slight significance. Four factors have been derived by applying factor analysis and recognition factor was ranked first and fourth rank was allocated to quantitative factor. 7. Out of the overall six areas of social concern 'environmental contribution' has been ranked first followed by 'energy conservation' and 'human resources'. Community involvement has been ranked the last and sixth among the different areas of social concern.
